
CREATIVE ECONOMY

Monmouth County    Division of Planning     November 2015

A Study of Economic Contributions 
and the Employee Base 
of Creative Industries 

in Monmouth County, New Jersey

MEASURING
MONMOUTH COUNTY’S



Monmouth County Board of Chosen Freeholders

Gary J. Rich, Sr., Director
Serena DiMaso, Esq., Deputy Director

Lillian G. Burry
John P. Curley

Thomas A. Arnone

Monmouth County Planning Board

Members
Vincent Domidion, Chairman

Paul Kiernan, Jr., Vice-Chairman
Charles Casagrande
Jennifer DiLorenzo

James Giannell
Nancy Grbelja

Serena DiMaso, Esq., Freeholder Deputy Director
Lillian G. Burry, Freeholder Representative

Joseph M. Ettore, PE, County Engineer
 

Alternate Members
John Mele, Citizen Alternate No. 1

Marcy McMullen, Citizen Alternate No. 2
Director Gary J. Rich, Sr., Freeholder Alternate Representative

Ming Kao, PE, PP, Alternate for County Engineer

Executive Staff
Edward Sampson, PP, AICP, Director of Planning

Joe Barris, PP, AICP, Assistant Director of Planning
JoAnn Denton, Secretary to the Board

Mark R. Aikins, Esq., Counsel to the Board

November 2015

CREATIVE ECONOMY

MEASURING
MONMOUTH COUNTY’S



Monmouth County Division of Planning i

Contributing Staff

Project Manager & Primary Author 
Steven daCosta, Assistant Planner, Division of Planning

Graphics
Brittany Ashman, Assistant Planner, Division of Planning

Contributors
Edward Sampson, PP, AICP, Planning Director

Joe Barris, PP, AICP, Assistant Planning Director

1

2

3

4

6

INTRODUCTION

DEFINING A CREATIVE INDUSTRY

ANALYSIS METHODS

DATA SOURCES

FINDINGS
 
 TOTAL ECONOMIC CONTRIBUTIONS

 ECONOMIC CONTRIBUTION OF MONMOUTH COUNTY
 NONPROFIT ART ORGANIZATIONS
 
 ECONOMIC CONTRIBUTIONS OF MOCO ARTS 
 CORRIDOR NONPROFITS

 VALUE OF ARTS NONPROFITS

 TOTAL EMPLOYMENT AND EMPLOYMENT GROWTH

 LOCATION QUOTIENTS

IDENTIFYING IMPORTANT INDUSTRIES

WORKS CITED

APPENDIX

TABLE OF CONTENTS

17

19

20

6

8

11

12

13

16



Monmouth County Division of Planning

Measuring Monmouth County’s Creative Economy

2

INTRODUCTION
Creativity and culture are essential to a thriving economy. A 2013 report put out by the United 
Nations Development Program (UNDP) and the United Nations Educational, Scientific and Cultural 
Organization (UNESCO) stated that “culture is a driver of development, led by the growth of the 
creative economy in general and the creative and cultural industries in particular, recognized not 
only for their economic value, but also increasingly for the role in producing new creative ideas or 
technologies, and their non-monetized social benefits.” 

A number of cities, states, researchers, and organizations have already recognized creative 
industries as a very important piece of their regional economies. These places include California, 
Chicago, Boston, North Carolina, and Colorado.  Additionally, the United States as a whole is also 
becoming increasingly interested about the economic contribution of creative industries. In 2015, 
the Bureau of Economic Analysis (BEA), with assistance from the National Endowment of the Arts 
(NEA), released the first ever satellite account of Arts and Cultural Production, which sought to 
measure the economic value of creative industries, and track its growth over time.

In following with the national trend, Monmouth County has conducted this study of its own creative 
economy. The study’s purpose is to evaluate and analyze the creative and cultural industries and 
employees within Monmouth County, and to determine the level of economic contributions that 
Monmouth County’s cultural and creative industries provide.

1

The formal origin of the creative industry can be traced back to 1997 when Tony Blair, the British 
Labour Governor at the time, established a Creative Industries Task Force as part of the Department 
of Culture, Media, and Sport (DCMS) (Flew 2012). A year later this task force published a series of 
thirteen economic analysis documents titled “Creative Industries Mapping Document,” with each 
document covering a different creative sector. Creative industries were defined as, “those industries 
which have their origin in individual creativity, skill and talent and which have a potential for wealth 
and job creation through the generation and exploitation of intellectual property” (DCM 1998). 

Since then, the idea of a creative economy has become increasingly popular when discussing 
regional economies. However, its definition remains dynamic, with a number of organizations and 
authors having developed their own meanings based upon specific policy agendas (Markusen et. al. 
2008). Organizations that have defined creative industries range from government organizations, 
to nonprofit organizations, to individual authors. Some notable organizations are the US Bureau 
of Economic Development Analysis (BEA); the United Nations Educational, Scientific and Cultural 
Organization; Americans for the Arts; National Endowment of the Arts (NEA); and author Richard 
Florida. 

Each organization’s definition shares a basic tenant; industries have occupations with some basis 
in creativity. It is typical the product of that occupation that defines whether or not it is a creative 
industry. Most of these definitions fall into two categories: those of which the product required any 
creativity and those of which the product is cultural. The former is usually a more expansive definition 
that includes the latter, and the latter is sometimes referred to as cultural rather than creative 
industries. Though the term is sometimes used interchangeably, there have been some attempts 
to define it. Cultural industries have been defined as industries which “are directly involved in the 
production of social meaning in the form of texts and symbols” (Markusen et. al. 2008). Creative 
industries in contrast are those industries which require creativity regardless of the product. For 
example, software developers would be considered creative industry workers rather than cultural 
industry workers. 

The definition of creative industry has an enormous impact on the measured portion of the economy 
that is labeled as creative. A study published in the Economic Development Quarterly  Journal 
titled “Defining the Creative Economy: Industry and Occupational Approaches” looked into the 
range of creative industry definitions that are used by organizations with various political agendas. 
Those definitions were then used to measure the creative economy in the Boston Metro Area. 
Findings detail that various definitions resulted in the creative economy in Boston ranging from 1% 
of its workforce to 49%.  However, the majority of the definitions resulted in the creative economy 
encompassing 1% to 4% of the workforce (Markusen et. al. 2008). 

This study looks to analyze the more artistic and cultural industries within Monmouth County. 
Thus, software developers and engineers are not included. The Americans for the Arts definition of 
creative industries is used as a model. Americans for the Arts defines creative industries as, “arts-
centric businesses that range from nonprofit museums, symphonies, and theaters to for-profit film, 
architecture, and advertising companies...[and] have guarded against overstatement of the sector 
by excluding industries such as computer programming and scientific research—both creative, but 
not focused on the art” (Americans for the Arts, 2015).

DEFINING A CREATIVE INDUSTRY
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Location Quotients (LQ) are a common and useful method for analyzing industry clusters within 
a region compared to a larger geography unit or nation as a whole. They can help reveal what 
makes a regional economy unique. LQ’s are calculated by taking the share of an industry relative 
to the whole economy divided by the industry share of the larger geographical unit. The following 
equation is used for this study:

County Creative Industry Employment
All County Industry Employment

( National Creative Industry Employment
All National Industry Employment

The share can be calculated by using any economic statistic including employment, earnings, and 
number of establishments. This report uses employment to calculate LQ. 

The LQ can be interpreted as the relative concentration of an industry. An LQ of 1 means that the 
industry share of employment is the same for the regional economy as it is for the nation. For 
example, if “Manufacturing in Monmouth County” made up 10% of total county employment, and 
“Manufacturing in the Nation” also made up 10% of total national employment, then the “LQ of 
Manufacturing” would be 1. 

An LQ greater than 1 means an industrial concentration higher than that of the region. For 
example, if “Manufacturing in Monmouth County” made up 6% of total county employment, but 
“Manufacturing in the Nation” made up only 3% of national employment, the LQ would be 1.5. 
LQ of 1.5 can also be interpreted as “Manufacturing in Monmouth County” is one and a half times 
more concentrated compared to the nation. 

This study also calculates the level of Economic Contribution (EC) provided by creative industries. 
EC is the total amount of economic activity that is associated with an industry. In this study, the EC 
is the gross sales volume of all creative industries. Unlike Economic Impact (EI), it does not take into 
account the effect the industry has on economic activity or employment in other sectors. 

DATA SOURCES
Data for this study was taken from a variety of sources: Reference USA, Quarterly Census of 
Employment and Wages, Nonemployer Statistics, and 990 Forms. 

Reference USA
Reference USA is a privately owned data company that provides information on establishments for 
business and consumer research. As a private company it can publish information on a business 
establishment level. For each business, data regarding its location, employee size, estimated sales 
volume, and expenses are all available. Reference USA does not provide specific methodology on 
how it collects this information. Therefore, it is difficult to determine just how accurate items like 
sales volume and number of employees actually are. Additionally, nonprofit organizations, such as 
Monmouth Arts, are listed as having sales volumes despite not actually selling any product. They 
do have various sources of revenue however it represents less than half of what is reported by 
Reference USA. It is likely that the numbers listed are over estimates of the true value. 

Reference USA is more frequently updated and comprehensive than public data sources. However, 
due to restrictions on how the data can be extracted, it is difficult to extract data on the state and 
national level. This prevents a comparative analysis of creative industries in Monmouth County 
relative to other regions. Therefore, public Census and Bureau of Labor Statistics datasets are used 
for this type of analysis. 

Quarterly Census of Employment and Wages 
Published by the Bureau of Labor Statistics
The Bureau of Labor Statistics (BLS) describes the Quarterly Census of Employment and Wages 
Program (QCEW) as, “a cooperative program involving the BLS of the U.S. Department of Labor and 
the State Employment Security Agencies (SESAs). The QCEW program produces a comprehensive 
tabulation of employment and wage information for workers covered by State Unemployment 
Insurance (UI) laws and federal workers covered by the Unemployment Compensation for Federal 
Employees (UCFE) program. Publicly available files include data on the number of establishments, 
monthly employment, and quarterly wages by NAICS industry, county, and ownership sector for the 

(((

ANALYSIS METHODS

Monmouth University Center for the Arts
West Long Branch, NJ

Americans for the Arts has six categories of creative industries:
 

 
The Americans for the Arts provides a list of 644 Standard Industrial Classification (SIC) Codes that 
they use for analysis. However, all of the public data sources in this study use North American Industry 
Classification System (NAICS) Codes instead of SIC. Therefore, the SIC Codes were converted to NAICS 
as best as possible. The Appendix lists the NAICS Codes used in this study. NAICS Codes have different 
levels, with two digit (higher level) codes being very general and 5 digit (lower level) codes being very 
specific. 

4. Museums and Collections
5. Performing Arts
6. Visual Arts/Photography

1. Arts Schools and Services
2. Design and Publishing
3. Film, Radio, and TV

Art Gallery, Brookdale Community College
Middletown Township, NJ

Count Basie Theater
Red Bank, NJ
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entire United States. This dataset is aggregated to annual levels, higher industry levels (NAICS industry 
groups, sectors, and supersectors), and higher geographic levels (national, state, and Metropolitan 
Statistical Area (MSA)).”

There are some limitations to this data source. First, as a public data source, it is forbidden by federal law 
from providing data that can be linked to any specific employers. Therefore, for some industries data 
is suppressed entirely. Second, since the data only counts employees covered under unemployment, it 
misses self-employed workers who make up a large portion of creative industries. According to the NEA, 
the rate of self-employment for creative workers is significantly higher compared to the entire US labor 
force. Using data from the Current Population Survey, the NEA found that 35% of workers who were 
artists were self-employed, a rate three times higher than the 10% self-employment rate of all workers 
(NEA 2014).

Using this data source 60 industries were identified as creative. In 2014, Monmouth County had 
employees in 42 of the 60 industries. In 2004, Monmouth County had employees in 44 of the industries. 
This does not necessarily reflect a loss of two industries, but rather a difference in the way the data was 
altered to protect the privacy of businesses. In addition, there are industries that have data in 2014, but 
not in 2004. Again, this does not necessarily reflect the emergence of an industry. The data for both 
years is provided in its raw form in the Appendix. 

Nonemployer Statistics 
Published by the U.S. Census Bureau
In order to capture this self-employed sector, this study utilized the Nonemployer Statistics available 
through the U.S. Census Bureau. The Nonemployer Statistics are an annual dataset that provides data 
on business that have no paid employees, have sales receipts of $1,000 or more, and are subject to 
federal income tax. The data is made up mostly of self-employed individuals operating unincorporated 
businesses. These unincorporated businesses may or may not be the owner’s primary source of income. 
Since these businesses have no paid employees they are not included in the County Business Patterns 
and other Census Bureau business statistics datasets. 

There are some limitations to this data. As a public data source, it is forbidden by federal law from 
providing data that can be linked to any specific employers. Privacy is protected in two ways. The first 
is suppression of employment and payroll data for any industries that have only a few establishments 
in the given area. Rather than provide an exact number, a range of values is given. The second method 
for protecting privacy is through “noise infusion.” The U.S. Census Bureau defines noise infusion as “a 
method of disclosure avoidance in which values for each firm are perturbed prior to table creation by 
applying a random noise multiplier to the receipts data for each business.” Therefore, the total number 
of employees and total payroll numbers that are listed in this paper are not exact values. However, this 
does not mean the data is unreliable. According to the US Census Bureau, “Noise would be added in an 
unbiased, controlled way so as to preserve the statistical properties of the data while having a negligible 
effect on non-sensitive estimates.” The total number of establishments is not affected by noise infusion.

990 Forms 
Collected by the Internal Revenue Service (IRS)
Published by National Center for Charitable Statistics (NCCS)
A number of arts organization located in Monmouth County have nonprofit organization status. This 
means they are granted an exemption from paying income tax under section 501(c)(3) of the Federal 
tax code. As part of the exemption process, nonprofit organizations are required to file a 990 Form on 

an annual basis. These forms are publically available and include information about revenue sources, 
expenditures, assets, and employees. The National Center for Charitable Statistics (NCCS) provides a 
searchable database of these forms for all organizations. Because the revenue data is filled out by the 
organization itself, it is likely to be more reliable than revenue information gathered through Reference 
USA. 

FINDINGS
TOTAL ECONOMIC CONTRIBUTIONS
Using the Reference USA database, creative industries were extracted using SIC Codes that were identical 
to that of the Americans for the Arts study. As the data shows, the largest sector in Monmouth County 
was the Design and Publishing category, with approximately $1.15 billion in sales volume. This sector 
also had the largest amount of establishments and employees, containing 41.6% of all creative industry 
employees. 

The Arts Schools and Services, and Museums and Collections categories’ income data is underrepresented 
in this data source. As Table 1 shows, only 61.7% of Arts Schools and Services establishments and 28.9% 
of Museums and Collections Establishments had any sales data. Establishments that were identified as 
Museums and Collections originally had no data regarding sales volumes in the Reference USA database. 
To supplement this data gap, the 990 forms were used for 11 of the 38 establishments in this category. 
Based on an analysis of the estimated Gross Domestic Product (GDP) of Monmouth County and total 
wages for the creative economy employees, it is likely the numbers in Table 1 are an overestimate.

The Reference USA data shows that 50 municipalities in Monmouth County have at least one creative 
industry business, with most having an average of 29 establishments. However, it is possible that all 
municipalities have creative industry establishments. Reference USA groups together Freehold Township 
and Borough, Spring Lake and Spring Lake Heights, and Shrewsbury Township and Borough, so there is 
no way to determine the exact municipality for these geographies. Figure 1 shows the total sales volume 
and number of employees for the top 10 municipalities in Monmouth County.  
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Data taken from the Nonemployer Statistics provides the value of sales receipts for Monmouth 
County’s self-employed creative industries. In total, Monmouth County has 2,664 self-employed 
creative establishments. This represents 5.25% of all nonemployer establishments. Additionally, these 
establishments have receipts worth $81,455,000, which represent only 2% of the total sales receipts of all 
businesses. Independent artists make up a majority of the nonemployer creative industries, representing 
62% of establishments and 51% sales receipts. Table 2 summarizes the remaining data.

ECONOMIC CONTRIBUTIONS OF 
MONMOUTH COUNTY NONPROFIT ART ORGANIZATIONS
Using 990 Forms gathered through the National Center for Charitable Statistics, revenue data was 
compiled for North and Central New Jersey nonprofit arts organizations. The chart groups organizations 
based on National Taxonomy of Exempt Entities (NTEE) Codes. A full list of the codes and their definitions 
can be found here: http://nccs.urban.org/classification/NTEE.cfm. 

Monmouth County has 100 Nonprofit Arts and Cultural Organizations that are currently registered with 
the Internal Revenue Service (IRS). Table 3 shows the breakdown of these organizations by NTEE group. 
A more specific sub-group table can be found in the Appendix. 

A total of 32 municipalities in Monmouth County have at least one nonprofit arts or cultural organization 
located within it. As Figure 2 (page 9) shows, 70% of organizations (70 in total) are located within 
the MoCo (Monmouth County) Arts Corridor. The MoCo Arts Corridor also contains 66% of the total 
Monmouth County population according to 2010 Census. Red Bank, located within the MoCo Arts 
Corridor, has the highest number of organizations at 18. More information on the MoCo Arts Corridor 
and its economic contribution to the County is on page 11.   

Arts Society of Keyport Mosaic Sculptures 
Keyport, NJ (2015)

All Photos Courtesy of Monmouth Arts

Monmouth Teen Arts Festival
Brookdale Community College 

Middletown Township, NJ (2014)

Zeybrah performing with the community at the 
Oceans of Rhythm Festival 

Long Branch, NJ (2014)

*Includes Township and Borough
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Table 4 (below) and Figures 3 and 4 (right) show the breakdown of nonprofit arts and cultural organizations 
by total number of organizations and total revenue for North Jersey counties. As the data shows, 
Monmouth County ranks 4th in northern New Jersey for total number of nonprofit arts organizations 
and 6th in both total revenue raised and dollar of revenue per capita. For Monmouth County, performing 
arts companies made up 39% of all organizations and 67% of revenue raised. Theaters make up the 
largest portion of Monmouth County’s nonprofits and revenue raised by nonprofits. Monmouth County 
is 2nd in total number of theater companies and 3rd in revenue raised for theater companies. 

Figure 2: Number of Nonprofit Organizations by Municipality, 
Monmouth County, NJ 
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ECONOMIC CONTRIBUTIONS OF MOCO ARTS CORRIDOR NONPROFITS
Cohesively marketing and branding the many municipalities that comprise coastal Monmouth as an 
art, cultural, and entertainment (ACE) destination within the County was first recommended in the 2010 
Coastal Monmouth Plan. The Coastal Monmouth Plan calls for a unified marketing theme to strengthen 
the year-round shore economy in the coastal area through cooperative promotional efforts. The cultural 
hubs of Keyport, Red Bank, Long Branch, Asbury Park, Belmar, and Manasquan are anchor communities 
located along NJ Transit’s North Jersey Coastline, and already attract a large amount of seasonal business 
activity.

Monmouth County Arts Council (Monmouth Arts), with support from Monmouth County, NJ Transit, 
artists, local businesses, educational institutions, and numerous tourism and cultural organizations 
developed a comprehensive marketing plan for the coastal area. This MoCo (Monmouth County) 
Partnership created the MoCo Arts Corridor as the signature brand for coastal Monmouth. Spanning 
from Matawan to Manasquan, this Corridor encompasses 41 towns proximate to NJ Transit’s North 
Jersey Coast Line and the Garden State Parkway (see Figure 2 on page 9 for a map).

In 2014, Monmouth Arts and NJ Transit formalized this partnership with an agreement to provide 
$120,000 in pro bono marketing to promote performances, exhibitions, and community arts events all 
along the MoCo Corridor. NJ Transit distributed 41,000 MoCo Arts Corridor rack cards on train seats 
in North Jersey and New York City, displayed them in major train stations, and featured MoCo on its 
website, its social media outlets, and on its telephone hold message. Monmouth Arts also received a 
$10,000 federal grant from National Endowment for the Arts to support marketing efforts for the MoCo 
Arts Corridor, only one of 150 nonprofit groups to receive this Challenge America Fast-Track grant.

Additionally, many of the individual nonprofits that make up the MoCo Corridor receive funding 
from grants and donations. Using the 990 nonprofit tax, revenue data was compiled for nonprofit 
organizations along the MoCo Arts Corridor. Some nonprofits along the Corridor re-grant money to 
other organizations. Thus it is possible that some of these funds are counted twice. However, the re-
granting amount is only $1,506,887. Due to relatively small amount that is re-granted (only 6% of the 
total), and the possibility that it does not go to another organization along the MoCo Arts Corridor, this 
amount was left in the total. 

In total, nonprofits in the MoCo Arts Corridor raised $23,809,736. By far the highest revenue generating 
host municipality of the MoCo Arts Corridor is Red Bank, whose 13 nonprofits raised $18,329,628, or 
77% of all MoCo nonprofit revenue. Figure 5 displays the remaining data. Red Bank was not included 
due to it being a high outlier.

VALUE OF ARTS NONPROFITS
Nonprofit art organizations, which receive the status from the federal government, are exempt from 
Federal, state, and local taxes.  Despite this status, nonprofit arts organizations are far from a financial 
drain on municipal budgets and regional economies. Primarily, nonprofit organizations receive this 
status under the assumption that they will provide a social good to the community.  Art organizations 
found in Monmouth County fulfill this requirement by providing unique entertainment, promoting 
social interaction and a sense of community, funding public art projects, fostering the understanding 
and appreciation of arts, and providing educational services to children and adults. The value of these 
services are not always quantifiable in monetary terms. 

Furthermore, many nonprofit arts organizations lack formal headquarters, meaning most do not avoid 
paying property tax.  For example, 11 out of 18 nonprofit art organizations in Red Bank do not have 
an actual headquarters.  Instead, they use fundraising and grant funding to rent out space in existing 
establishments such as churches, community centers, or schools.  This has the ancillary benefits of 
helping to support such establishments.  Other organizations that do have a headquarters pay rent to 
landowners. Nonprofit organizations whose main function is retail, such as a nonprofit art dealer, are 
still required to charge sales tax on sold items. 

In addition, there is evidence that nonprofit art organizations actually help to promote economic activity 
in the downtowns that they are located in.  A study published by the National Assembly of Local Arts 
Agencies (NALAA) in 1994 studied arts activity in 33 towns and cities across America, tracking jobs, 
income, revenues, and expenditures over a three-year period.  The study found that nonprofit arts 
promote economic wellbeing by generating income to individuals along with local, state, and Federal 
government revenue.  There are two reasons for this:

11 12

FilmOneFest is the Atlantic Highlands One-Minute International Film Festival in Monmouth County. FilmOneFest is a celebration of the super short film and 
a snap-shot of the creative image making happening online and across the world. Films (under 2 minutes in length) from local and international film and 
video makers are projected on a giant screen under the stars on the historic shores of Sandy Hook Bay, NJ. Photo courtesy of Monmouth Arts.
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TOTAL EMPLOYMENT AND EMPLOYMENT GROWTH
Using the Bureau of Labor Statistics quarterly census of wages and employment (referred to hereafter 
as “covered employment”) and the Census Bureau’s Nonemployer Industries data estimations for total 
creative industry and growth were estimated. Creative industries were found to employ 3,082 covered 
employees and 2,664 nonemployer businesses. Figure 6 shows the number of covered employees and 
nonemployer businesses for Monmouth and other select counties. 

As Figure 7 shows, since 2004, creative industries in Monmouth County have seen a decline of 27.55% 
in covered employment. This is lower than the state creative industry loss of 29.08%, but higher than 
the 14.57% nation loss. A majority of the covered employment loss has been from the newspaper, book, 
and directory publishing industry, which saw a loss of 992 (60%) covered employees from 2004 to 2014. 
Removing this industry, the creative industry loss is a significantly smaller 6.96%. Over the same time 
period, New Jersey lost 8.82% of non-newspaper publishing creative industries, while the United States 
saw a 1.07% increase.

A total of 12 of the creative industries that had data in both 2004 and 2014 had some amount of growth. 
In contrast, 17 industries saw a decline. The more cultural oriented industries, such as those within the 
Performing Arts Companies categories (with the exception of Musical groups and artists), Independent 
Artists, Museums, and Fine Art Schools have seen growth. Combined, these industries have grown 
62.5% since 2004. The number of independent artists has doubled since 2004. 

Table 5 displays the 29 out of 60 industries that have data for both 2004 and 2014. With the excpetion 
of “Camera and Photographic Supplies Stores,” all the industries excluded were lower level NAICS code 
industries. This means they were more specific and their employment data would be captured in the 
higher NAICS still included, thus the total number of creative workes should still be accurate. “Camera 
and Photographic Supplies Stores” in 2014 was listed as “NC” meaning the data was “Not calculable, 
the data does not exist, or it is zero,” so it was left in and the number was changed to 0. A complete raw 
version of the data for both years is located in the Appendix.

Count Basie Theatre, Red Bank, NJ

1. Nonprofit art organizations bring in outside money in the form of grants and also generate 
revenue through fundraising and ticket sales.  This money is then spent on local services, such as 
advertising, construction, painting, accounting, and other services.  MoCo Arts Corridor’s nonprofit art 
organizations have an estimated $24,074,698 in expenses annually.  Using the Americans for the Arts 
Economic Impact Calculator, those approximate $24 million in expenditures are estimated to support 801 
full time jobs and generate $978,636 in local government revenue and $1,295,459 in state government 
revenue (Americans for the Arts, 2012). 

2. Nonprofit art organizations act as anchor establishments, 
drawing in tourists from neighboring areas who then spend money 
at restaurants and shops.  The Count Basie Theatre in Red Bank for 
example, attracts approximately 200,000 guests annually. Having 
these establishments provides a significant boost in revenue for 
nearby restaurants, bars, hotels, retail, parking, and other stores 
and services.  Americans for the Arts conducts periodic surveys on 
spending activity of audiences drawn by nonprofit art establishments.  
The most recent study, “Arts & Economic Prosperity IV” found that a 
typical art attendee spends $24.60 per person, per event, beyond the cost of admission (Americans 
for the Arts 2012).  Similar average spending amounts were found for the City of Princeton, City of 
Newark, and Bergen County (all in New Jersey), with average spending being $24.03, $25.59, and $22.48, 
respectively.  For all locations, meals and refreshments made up the largest spending by attendees, 
followed by overnight lodging (Americans for the Arts, 2010).  

Based on this, it is clear that nonprofit arts organizations provide more than just social good to 
communities, they are a revenue positive economic generator.
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Nonemployer industries are businesses that have no employees. They are typically self-employeed 
individuals. In contrast to employer industries, nonemployer industries have seen steady growth since 
2003 according to the U.S. Census Bureau. From 2003 to 2013, nonemployer industries grew from 2,101 
to 2,664, a 27% increase. This however is still slower than the NJ growth of 28% and national growth of 
42%. Still, nonemployer creative industry’s in Monmouth County have grown at around twice the rate of 
all non-employer industries in Monmouth County. Table 6 summarizes the growth of creative industries 
from 2003 to 2013 and 2009 to 2013. As Table 6 shows, a majority of growth has been in the Performing 
Arts sector, followed by the photographic services sector.

LOCATION QUOTIENTS

1 for many of the service 
based, less cultural 
creative industries, 
including architecture, 
supply stores, and movie 
and sound industry. In 
contrast, Monmouth 
County has LQ’s higher 
than 1 for many of 
its culture and arts 
industries, such as fine 
art schools, performing 
arts, and independent 
artists. Monmouth 
County has the second 
highest LQ in the North 
Jersey for fine arts 
schools, performing arts, 
and independent artists.

Figures 8 and 9 shows the location quotients of select North Jersey counties. Counties were selected 
based upon the size of their creative economies. Figure 8 shows Monmouth County has LQ’s of less than 
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IDENTIFYING IMPORTANT INDUSTRIES 
The Carnegie-Mellon Center for Economic Development (2002) provides a method for classifying 
industries into four categories by analyzing both their LQ and growth. The table summarizes these 
categories:

Creative industries in Monmouth County were categorized using this method and are listed below. Due 
to data limitations, some industries could not be categorized. 
Important Industries that May Require Attention (Low Employment Growth - High Location Quotient):
 • NAICS 5414 Specialized design services
 • NAICS 54141 Interior design services
 • NAICS 54192 Photographic services
 • NAICS 541921 Photography studios, portrait 

Important Growth Industries (High Employment Growth – High Location Quotient):
 • NAICS 45114 Musical instrument and supplies stores

Low Employment 
Growth

High Employment 
Growth

High Location 
Quotient

Low Location 
Quotient

Important Industries 
that May Require 

Attention 

Industries with Little 
Promise for Local 

Economy

Important Growth 
Industries 

Potential Emerging 
Industries

Source: Carnegie-Mellon Center for Economic Development (2002)
www.smartpolicy.org/pdf/clustercommunity.pdf

 • NAICS 51119 Other publishers
 • NAICS 54132 Landscape architectural services
 • NAICS 54143 Graphic design services
 • NAICS 61161 Fine arts schools
  • NAICS 7111 Performing arts companies
 • NAICS 71111 Theater companies and dinner theaters
 • NAICS 7115 Independent artists, writers, and performers

Potential Emerging Industries (High Employment Growth – Low Location Quotient):
 • NAICS 5122 Sound recording industries
 • NAICS 712 Museums, historical sites, zoos, and parks
 • NAICS 71211 Museums

Industries with Little Promise for Local Economy (Low Employment Growth – Low Location Quotient):
 • NAICS07 44313 Camera and photographic supplies stores
 • NAICS 45113 Sewing, needlework, and piece goods stores
 • NAICS 45392 Art dealers
 • NAICS 5111 Newspaper, book, and directory publishers
 • NAICS 51112 Periodical publishers
 • NAICS 51114 Directory and mailing list publishers
 • NAICS 512 Motion picture and sound recording industries
 • NAICS 5121 Motion picture and video industries
 • NAICS 51211 Motion picture and video production
 • NAICS 51213 Motion picture and video exhibition
 • NAICS 51912 Libraries and archives
 • NAICS 54131 Architectural services
 • NAICS 54181 Advertising agencies
 • NAICS 541922 Commercial photography
 • NAICS 71113 Musical groups and artists

Industries that Could Not be Categorized Due to Data Limitations:
 • NAICS 51111 Newspaper publishers
 • NAICS 51113 Book publishers
 • NAICS 51212 Motion picture and video distribution
 • NAICS 51219 Postproduction and other related industries
 • NAICS 512191 Teleproduction and postproduction services
 • NAICS 512199 Other motion picture and video industries
 • NAICS 51221 Record production
 • NAICS 51222 Integrated record production and distribution
 • NAICS 51223 Music publishers
 • NAICS 51224 Sound recording studios
 • NAICS 51229 Other sound recording industries
 • NAICS 54142 Industrial design services
 • NAICS 54149 Other specialized design services
 • NAICS 71112 Dance companies
 • NAICS 71119 Other performing arts companies
 • NAICS 71212 Historical sites
 • NAICS 71213 Zoos and botanical gardens
 • NAICS 71219 Nature parks and other similar institutions 
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APPENDIX
Appendix 1: Case Studies of Creative Economies 
Chicago: 
https://culturalpolicy.uchicago.edu/sites/culturalpolicy.uchicago.edu/files/creative-economy.pdf

Colorado: 
http://www.coloradocreativeindustries.org/sites/default/files/media/media/the_state_of_colorados_
creative_economy_-_full_study.pdf

North Carolina:
http://www.ncarts.org/Portals/44/NCCreativeIndustryEconomicContributionStudy_FullReport.pdf

California: http://www.otis.edu/sites/default/files/2015_Otis_Report_on_the_Creative_Economy_CA.pdf

Appendix 2: Americans for the Arts SIC Codes (full list)
http://www.americansforthearts.org/sites/default/files/pdf/information_services/creative_industries/
creative_industries_definition_list_2006.pdf 

Appendix 3: Raw Data of BLS Quarterly Census of Employment and Wages for Monmouth County

Footnotes: 
(NC) Not Calculable, the data does not exist or it is zero

(ND) Not Disclosable
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Appendix 4: Total Revenue Raised and Number of Non-Profit Arts and Cultural Organizations in 
Monmouth County


